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Millennials are capricious and as demanding as your boss. They can
love your products today and switch to other brands’ tomorrow. They
want you to know what they want and satisfy them immediately but
sometimes they just want you to back off. Targeting millennials sounds
discouraging but here’s an opportunity to engage this fickle generation:
Instagram marketing. According to Instagram’s report, 63% of millennials
use Instagram to learn about products and services. 74% of millennials
take action such as make comments, visit websites, search the products
online, refer to friends after being inspired by an Instagram post. Does
this social platform sound like a savior for your business? From this white
paper, you can learn about Instagram marketing and the four effective
strategies that are frequently used on Instagram to target millennials. If
these sounds like the information you are looking for, then we can go to
the next page.
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The Instagram Effect
Instagram is a mobile based social media platform that is designed to
share photos from your mobile devices to other users. Currently,
Instagram is one of the fastest growing social media channels: it has
over 400 million monthly actives worldwide and that number is still
growing. Therefore, all size of companies from big corporations, small
businesses to start-up companies are able to utilize this social network to
reach broad audiences and establish their brand presences with small
advertising budget. According to eMarketer’s study, 43.7% of millennials
are Instagram users in 2015 and in 2017 more than half of the millennials
will be using Instagram app.
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Time To Think About Instagram Marketing
What is Instagram marketing? It is defined as a social media strategy for
businesses to promote its brand, products, services via Instagram.
Based on the research of eMarketer, in 2015, 32.3% of US companies
with 100 employees or more will use Instagram for marketing activities.
The number will jump to 48.8% in 2016 and by 2017, 70.7% of US
companies will use Instagram for marketing.

The reason for this Instagram account fever is because of the platform’s
three main focuses that differentiate itself from other social media
platforms: community, creativity and mobile consumption.
Community: Instagram users forms their own communities based on
their preferences. The use of hashtags (#) also makes finding relevant
content easier than ever. Moreover, the engagement is quite high
because people on Instagram have higher stickiness to the accounts
they follow so they like posts and make comments more.
Creativity: Instagram becomes millennials’ destination for inspiration not
only because of the beautiful pictures or creative videos but also for the
ideas that build inside the images and videos. Instagram becomes a
platform that nurtures creative minds and forms as the idea-generated
hub.
Mobile consumption: In order to upload the photos, Instagram users
have to use mobile devices (i.e., smartphones and tablets) to make it
happen. Yet, we all know how addicted people are drawn to mobile
device usage. In average, the time we spent on mobile is now longer
(2.8hr) than desktop/laptop (2.4hr) according to eMarketer’s data.
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What’s Your Business Needs?
The purpose for using Instagram varies from company to company and
Instagram marketing can actually serve all types of marketing needs of a
business. Huge corporations may want to maintain their existed
customer relationship and loyalty. Also, they might want to utilize
Instagram as an extra digital touch points to connect with the consumers.
As for small or local businesses, they use Instagram to seek more
prospects they can target and nurture those leads to make purchase
actions. Last but not least, start-up companies can take advantage of
Instagram’s ability to increase awareness and find opportunities to
cooperate with other businesses.
However, don’t make rushed decision just because of the overwhelming
statistics and trends; they don’t mean that you have to jump on this
Instagram marketing bandwagon right away. Before making your brand’s
debut on the platform, you should identify your target audience, content
theme and make sure if this photo-sharing format can convey effective
and relevant messages to your audience. You will also have to devise a
well-rounded social media strategy to target at millennials.
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Four Effective Strategies To Target Millennials
The following are the four Instagram marketing strategies that have been
used most often and proved to be pretty effective among the brands on
Instagram. You don’t have to include all of the strategies into your social
media plan but the first two are the must-haves.
OPTIMIZE YOUR CONTENT
There are broad Instagram users out there for you to reach, but how to
grab their attention and most importantly, how to increase their interest in
your brand, products or services? First, start with a recognizable
username and a perfect avatar image, which is as essential as your first
impression at an interview. Then, write a profile bio that clearly states
what your business is about and contain a strong call to action, which
can drive more actions than you think.
As for the content you posted, stick with a specific theme so that your
audience can easily tell if your pictures and messages are the content he
or she is looking for. In the meantime, use high quality visuals that will be
appreciated by your target audience. The fact is that people won’t follow
a brand that produces unprofessional photos or videos even if it is a wellknown one.
Here’s the data from Yahoo that might give you some ideas for your
brand’s first Instagram post.
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USE HASHTAGS
Choosing the right hashtag may win you more eyeballs and likes.
Hashtags are like making categories for your posts and they can help
you reach the people that share the same interests as you. While
choosing the hashtags that speak for your images or videos, you might
want to pick the hashtags that are popular so as to get more responses.
You can look for the “Trending Tags” and “Explore Posts” on the main
page of Instagram or use mining software like “tagboard” to find some
posting and hashtag ideas in order to stay relevant.
How about the number of hashtags in each post? To be honest, it really
depends on how famous you are. If your brand is big enough to attract
thousands of followers, then 1-3 tags might be sufficient. On the other
hand, small businesses and start-up companies might need more than 5
tags to increase their visibilities but no more than 11.
LOOK FOR PARTNERSHIP
There’s no doubt that influencers, bloggers and thought leaders have
stronger voices on social media platforms than ever before; collaborating
with them works like celebrity endorsement, which is to utilize the
popularity of a person to drive more visibility, engagement and
conversion. American Express has launched a #myamex campaign in
which the brand cooperates with several popular Instagram influencers.
The result generated 23% more engagement and 10 million impressions
during the campaign.

Partnering with other brands that share the similar beliefs or ideas can
also create tremendous engagement and exposure. Or you can choose
to work with similarly sized accounts that have like-minded audiences to
promote for each other.
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INSTAGRAM SPONSORED AD
Instagram’s sponsored advertisement can be highly targeted to the
audience you want to reach due to the user information from Facebook,
which enables you to send your messages to the right person at the right
place. Additionally, Instagram has made announcement regarding its
new ad formats: 30-second video ads and Landscape dimensions ads,
which are beneficial to TV and online advertisers. Instagram has also
introduced call to action buttons in the advertisements (e.g., Shop Now,
Install Now, Sign Up, and Learn More). Therefore, not only can you put a
strong call to action in your profile bio, but also in the sponsored ad.

Social media marketing may sound intimidating to you, the executives in
your company or your boss but making the first move will ensure the
possibility to reach your target customers: the millennials, a group of
social media savvy people who born with mobile devices beside them.
As the previous statistics show, Instagram will be an ideal place to begin
with. The four strategies mentioned above are the most fundamental
methods for Instagram marketing. However, there are more of them to
be explored in this social media jungle.
Want to carve your way to learn more Instagram marketing strategies
and tips? Come visit https://suebzimmerman.com for more Instagram
marketing guides and courses.
If you want to upgrade your marketing team with Instagram marketing
armor, please contact Sue B. Zimmerman Enterprise for the training
sessions below:
▪ Topic 1: Instagram Marketing For Beginners
▪ Topic 2: Monetize Your Instagram Account
▪ Topic 3: Grow A Community on Instagram with Hashtags
	
  

7	
  

About Sue B. Zimmerman

Sue B Zimmerman is the industry go-to Instagram expert. Her highenergy and passion for teaching social media is evident from the
moment she takes the stage through her closing comments. Sue thrives
off interacting with audience members and event attendees, and often
makes herself available post-presentation to continue to the conversation.
Sue is a popular CreativeLive instructor, having taught 2 Instagram
specific courses spanning over 6 days with a third course currently in
production for November 2015.
Sue has been a featured speaker at the largest social media conference
Social Media Marketing World. She has also taken the stage at Social
Media Camp, Spark & Hustle, and Brand+Aid Conference as well as
niche industry events such as GIFTE, UWColorado, and Romance
Travel Forum.
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